TURE OF ORPHAN DRUGS

With an increased focus on sponsorship, support from the FDA, and fast-tracked development, orphan drugs are
gaining approval at an exponential rate. In this infographic, we showcase the top performing orphan drug
predictions for 2024 and identify the companies leading the way in this space. We also consider how orphan
drug approvals are growing year-on-year and consider the six key steps for orphan drug launch success.

LEADERS IN THE ORPHAN DRUG MARKET

1. Bristol-Myers Squibb | 16.6
2. Johnson & Johnson | 14.2
3.Roche | 13.6

4. Novartis | 12.7

5. AbbVie | 10.6

6. Takeda | 10.6

7. Pfizer | 9.0

8. Sanofi | 8.3

9. Vertex Pharmaceuticals | 8.2

10. Alexion Pharmaceuticals | 7.4

Revenue in billion

2024 TOP PERFORMING ORPHAN DRUGS

1. AbbVie’s Imbruvica | 10.0

2. Celgene’s Revlimid | 7.1

3. Johnson & Johnson’s Darzalex | 6.7

4. Vertex Pharmaceuticals' Trikafta | 5.5
5. Incyte Corp and Novartis’ Jakafi | 4.5
6. Chugai and Roche’s Hemlibra | 4.3

7. AstraZeneca and MSD's Lynparza | 4.1
8. Pfizer’s Vyndagel | 3.6

9. Alexion Pharmaceuticals' Soliris | 3.3
10. Roche and AbbVie's Venclexta | 3.2

Revenue in billion

By 2024, the orphan
drug market is predicted
to generate

$217bn

Source: EvaluatePharma, 2020

Within overall
prescription sales, orphan
drugs would make up

18%

Source: Statista, 2020 Source: EvaluatePharma, 2020

GROWING APPROVALS
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44%

of FDA approvals in
2019 were granted to
orphan drugs

EvaluatePharma, 2020
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6 STEPS
T0 ORPHAN DRUG
LAUNCH SUCCESS

Find patients by using
artificial intelligence
algorithms and tools

%

Maintain a strong -
supply chain and N . .
leverage digital tools

Ensure patient
advocacy by involving
patient organisations
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Be active in improving disease
education and create

patient-centric sales reps
Source: BCG Analysis, 2019



